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How can we grow the demand for Digital Print?
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Why does
DIGITAL REPRESENTS LESS THAN
3% OF ALL PRINT?



PRINT OFTEN PERCEIVED
AS OLD, SLOW
FUNCTIONAL BY THE
PEOPLE WHO BUY PRINT
— CREATIVES
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Jigital AMSTERDAM
e So What do Creatives Want & need
from Digital Print?

THE CREATIVE DIRECTOR

‘want new ideas to =4
fire my imagination” s
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PUrGigital

BRAND Roundtable RESEARCH*

Research identified
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DO NOT normally attend PRINT shows

But do want inspiration & new ideas

They want help and expertise

They want competitive edge

They want originality

Able to change quickly

Respond to consumer needs

They want to learn — so applications and technology
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digita We know Digital can do exciting thingss?roam
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Direct to Shape

Flexible packaging
Textiles (interioys

Packaging:Corrugatdeblding Carton
Commercial Print

Decor
Eloorin / Vinyl

Flooring/ Ceramics . .
Functional inkjet L mlnatvevs | | rapnics
Furnishing CcoVverings
3DPrintig
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Innovate Late Majority

ROGERS BELL CURVE

Early Majority Laggards
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How to respond to this ?
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